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COCA-COLA COMPANY TO RE-INTRODUCE "NEW COKE"
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On April 23 1985, The Coca Cola introduced, "New Coke," a sweeter, more Pepsi-like version of the original. People were outraged. Although marketing research had indicated that the new formula was preferred in taste-tests by a striking margin, they had killed an American Icon. To many, it was as if someone had killed off baseball, hot dogs, apple pie, or Chevrolet. People were outraged, and avoided the new product in droves. 

Coca-Cola classic was rushed back into the market as a result of the backlash. "New Coke" is about to be re-introduced, replacing classic, whether people like it or not. This time, they have no choice.

If you read the ingredients of Coca-Cola, you will see "natural flavors." What they are is Coke's trade secret. One of those natural flavors is called Saskra root. It is an herb that has gone extinct. All supplies of it will be exhausted by December.

A Coca-Cola representative spoke to THE UNCOVEROR on the condition of anonymity. "Saskra root," he told us, "is irreplaceable. We have tried creating the formula without the Saskra, and it just breaks down. The natural flavors separate like oil and water, and the resulting concoction tastes nasty. We have tried to substitute different herbs and ingredients to no avail. The results taste awful. We have hired top scientists to try to synthesize Saskra root, and have even tried to clone the plant, to no avail. It can not be synthesized or cloned."

How did this happen? Did the herbal medicine people over-harvest this plant until none remained? No. Saskra Fortissima was a weed that once grew alongside Coca plants in the wild. Without some of the substances Coca plants leave in soil after several growing seasons, Saskra cannot grow. It has always been rare, and since the late 1970s, has been found only in Columbia. Thanks to the U.S. Government's spraying of Columbian farms to kill Coca plantations, Saskra is now extinct. No Saskra plants, no Saskra root. 

"We originally made New Coke," said our source, "for two reasons. Diet Coke, which had an entirely new formula, and did not use Saskra, was gaining popularity for its taste alone, not because it was a diet drink.  Saskra was becoming so scarce, that it was cost-prohibitive. We decided to try making Diet Coke with real sugar instead of artificial sweeteners, and New Coke was born. In taste tests, everybody loved it. We could cut costs, by dropping Saskra root, and increase sales by introducing a better tasting product. We just did not anticipate that people were so sentimentally attached to the original formula. We had to reluctantly introduce Coca-Cola Classic. People were so glad to have it, that they didn't mind the price increase we had to make, factoring in the cost of obtaining Saskra Root."

"Now," said the Coca-Cola spokesman, "the war on drugs has caused the extinction of Saskra Fortissima. We have searched the world over. There are just no more living specimens. The DEA's goons did not care when they began spraying in Columbia, that they were causing starvation by destroying whole farms, and all Columbia's poorest citizens had to eat. They did not care that many of the farms they were crop-dusting with herbicides had never grown Coca at all.[image: image10.jpg]romone Formul!




 They probably did not even know that Saskra existed. We now have to decide if we should roll out new coke again with a big ad campaign, or just not tell people, and hope the ones who taste the difference, and raise a stink can be effectively accused of spreading false rumors."

No matter how the Coca-Cola Company decides to do it, New Coke will be back to stay by December, and Coke Classic will be gone forever, a casualty of the war on drugs.

WORLDCOM TO PAY EMPLOYEES IN COMPANY SCRIPT
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WorldCom CEO John Sidgmore announced a new cost cutting plan today, in light of the company's  bankruptcy filing. A company store will be created at each of the struggling telecom firm's largest branches to sell employees the basic necessities of life, and employees will be paid from now on in company script, rather than U.S. currency.

"We have filed for Chapter 11," said Sidgmore, "and can no-longer afford to recklessly toss cash around. While we are protected from our creditors, and allowed to remain open, we must avoid unnecessary spending. We have studied ways to pro-actively streamline the organization, and save money. As a result, we will use a cost control method employed by nineteenth century coalmines: company stores and company currency.  Mine owners called their company script 'flickers', and we still have a soft spot in our hearts for our original CEO, Bernard Ebbers, so his face will adorn the front of our private currency, which we will call, 'Bernie Flickers.' 

Since common employees do not need any more than the basics, our company stores will stock day old bread, day old milk, grade "b" meats, and produce, and other staples that we can acquire for them at low cost."

"Naturally, this new plan does not apply to executives. We are used to having the finer things, and will continue to have them. That is a privilege of being one of the 'big fish.' While some may object to this, we will have Rush Limbaugh talk it up as a good idea on his radio show. Since the average American gets his or her beliefs spoon-fed to them by talk radio, it will be a win-win scenario. This clever plan was devised by former CFO, Scott Sullivan, whom we have retained as a consultant. [image: image2.jpg]


We will be rewarding him with a ten million dollar cash bonus for thinking of this ingenious solution. We are asking all of our employees to graciously accept this change, as it may save the company to which they owe their very livelihoods. That would be the least they could do to display their gratitude to us for employing them, which no law requires us to do." Sidgmore told THE UNCOVEROR that the new pay plan will begin the first pay period in August.  

INVESTING TO WIN IN TODAY’S ECONOMY

In today's climate of corporate fraud, book cooking, and SEC investigations, investing in the stock market is no longer lucrative. It is akin to throwing money into a fire. If one year ago, you had invested one thousand dollars in Enron, you would now have under sixteen dollars. With WorldCom, your thousand dollar investment would now be worth less than five dollars. It is clear that whether an investor seeks safe, low-yield securities, or a bold and aggressive portfolio, new investment strategies are needed.
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Those seeking a conservative strategy might want to consider investing in bedding. To invest in bedding, convert your stock, bonds, bank accounts, and any other securities you have to Federal Reserve Notes. Federal Reserve Notes are currently issued in denominations of one, five, ten, twenty, fifty, and one hundred dollars. 
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Take the notes into your personal bedroom, lift the mattress from your box spring, and place your Federal Reserve Notes on the box spring. 

After this has been completed, put the mattress back down. Under your mattress, your savings will hold their value. One thousand dollars today will still be one thousand dollars tomorrow, and the next. Unlike stock certificates, Federal Reserve Notes will not become worthless paper.

If a more aggressive investment strategy is what you seek, consider investing in Equine Futures. [image: image4.jpg]


Go to your local Thoroughbred racecourse, study the program, and daily racing form, and play the ponies. Since not all horses are the same, a wise investor can predict which horses are likely to win, place, and show giving a reasonable return on investment. Really hungry investors may even wish to enter the highly lucrative realm of exotic wagers. Well-placed picks in Exacta, Trifecta, Pick Three, Pick Six, and such could potentially yield hundred-fold or thousand-fold returns. As with any investment strategy, Equine Futures involves risk. Consult the tip sheets, and advisors who may offer hot tips. It's your money. Don't blow it on the stock market.

BOTTLED PHEROMONES LEAD TO DOG ATTACK

Many of our readers have asked us to investigate whether bottled pheromones work. We have investigated them at length In Cooperation with Dr. Richard Payne of Brandine University, and have results to report.

Dr. Payne studied over one hundred products purported to contain human pheromone. His studies show that our readers’ skepticism was justified. “Pheromones are a type of musk, Dr. Payne told us, "that is detected by a small organ in the nose called the vomeronasal organ, but are not literally smelled. All animals that reproduce sexually emit pheromones. These glandular secretions attract  the opposite sex. Humans are no exception. Many companies are selling what they claim are bottled human pheromones. They are being sold through mail order, online, and can even be found at upscale department stores and boutiques in perfumes and colognes. Their advertisements promise to deliver success with the opposite sex, newfound respect on the job, renewed confidence, and so many other things we would allegedly have if people found us more attractive. Most of these products,” said Dr. Payne, “Contain nothing but scented water or scented oil. They are a scam. Their advertisements claim that two varieties of pheromone exist, one produced by men, and one produced by women. In truth, each one of us produces a unique blend of pheromones that will attract those we are likely to be compatible with. They can be affected by a number of factors. They can send out signals telling a prospective mate we are sick, or we are depressed, and many other messages. The scent of fear is a form of this. Pheromones are strongest when we are at the height of our fertility cycles, but even then are so subtle that they can easily be masked.” His study did find one case where the bottled pheromones were real. The bad thing about it was they were canine female pheromones, not the human male ones they were advertised to be.

A test subject whom we will call “Marty” wore them while visiting several popular bars and dance clubs near Brandine’s campus. Women did not pay extra attention to him, and he felt no extra confidence. Dogs however were very interested in “Marty”. They followed him around, and repeatedly attempted copulation with his leg. At the end of the night, he tried to take a shortcut back to the dormitories through an enclosed alley. He was cornered, and sexually assaulted by a large pack of amorous dogs. They knocked him over, and had their way with any part of his body they could wrap themselves around, until they were satisfied. “Marty” felt so violated that he was reluctant to speak about it, but with the promise that we would not use his real name, he did.  
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 “Those sex-crazed mutts violated my body and used me! They made me their bitch! I agreed to try the pheromones Dr. Payne was studying because he gave me twenty bucks, and I was hoping to get with some of the sorority girls, even though I’m not in one of the popular fraternities. I never bargained for this.  It was horrible! Who let the dogs out?” 

Dr. Payne had this to say to everyone tempted to try bottled pheromones. “Save your money. If you gain confidence using these products, it will only be the placebo effect at work. At best, these products will do nothing. At worst, you could end up like ‘Marty.’ If you want to use pheromones, use your own. Wash with soap and water, preferably an unscented soap, a few hours before going out. Do not use deodorant except on hot summer evenings, and then only the unscented variety. By all means, do not use perfumes or colognes. These products will match your natural musk. The sweat under you arms will spread your natural must through the air. Your natural pheromones will work if you give them a chance to. 
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